BRINGING CHURCHES TOGETHER TO IMPACT
LOSTNESS IN OUR COMMUNITIES & TO THE
ENDS OF THE EARTH

“Tota]]y Committed”
Daniel 3:16-18

The Baptist Center has a new phone number:

828-556-4959

Please update all of your contact information to add this number.
The old office number will be disconnected very soon.

162nd Annual Meeting
Sunday, October 19th - 3:30pm
Turkey Creek Baptist Church

805 Capps Road, Pisgah Forest, NC

Annual Sermon by Rev. Jason Miller
Great Commission Catalyst
Baptist State Convention of NC

Dinner will be provided.
The Task Force recommendation (see page 2) regarding the future of the
Association will be presented for a vote, therefore
all Pastors, Leaders, and elected Church Messengers

are strongly encouraged to attend.

675 Hendersonville Highway, Pisgah Forest, NC 28768
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Statement from the TBA Task Force:

Brothers and Sisters of the TBA,

At our July meeting, the messengers of the Transylvania Baptist Association affirmed a motion for
Moderator Jim Felty to appoint a special task force to study and recommend a way forward for the
association. This came after extended listening sessions in May and July, where it became clear that the
association faces significant financial and missional challenges. The one point of agreement was that the
TBA cannot continue on its current course; change is necessary.

Immediately following the July meeting, Moderator Jim Felty recruited a diverse group of pastors and
lay leaders from across our churches to form the task force. Under the leadership of Pastor Marc
Reynolds of Little River Baptist Church, the group began meeting on August 4. Over several gatherings,
the team sought input from denominational leaders, NC Baptist leaders, revitalization specialists, and
neighboring associations. They considered the opportunities before us, the realities of digital
advancements, the unique needs of churches in our county, and the historic role of the TBA in
encouraging cooperation.

After prayer, study, and significant discussion, the task force identified three possible paths forward.
Following a dedicated season of prayer, the team reconvened and voted 9—1 to bring the following
recommendation to the TBA annual meeting in October:

Recommendation:

The task force recommends that the Transylvania Baptist Association move toward formal dissolution. If
approved by the churches, the Administrative Support Team, with the help of legal counsel, will guide
the process in accordance with the TBA’s governing documents. Churches are encouraged to prayerfully
explore partnerships with neighboring associations or pursue new collaborative efforts with like-minded
congregations in advancing the Great Commission.

This was not an easy recommendation. No member of the task force desired to reach this conclusion. Yet
we believe it represents faithful stewardship of the resources God has entrusted to our churches and a
commitment to keep the mission of Christ at the forefront.

We honor the legacy of the Transylvania Baptist Association. Through the years, churches have been
planted, missionaries supported, and countless lives touched through our cooperative witness. Solomon
declared, "For everything there is a season...” For this season, God has used the TBA to encourage
pastors, strengthen congregations, and advance the gospel in ways we may never fully know this side of
eternity. We give thanks for His faithfulness and for all who have served.

Our prayer is that each of our churches will find renewed strength and creative partnerships for the
days ahead. May the Lord encourage you, empower you, and use you for the glory of Christ and the
advancement of His Kingdom.

With gratitude and hope,
Marc Reynolds// Task Force for Association




Please continue to pray for our
churches without pastors: Oak Grove
Boylston welcomes new Pastor
Tony & Cathy Galloway

Grace welcomes new Pastor

James & Abigail Webb

Association Financial Summary
August 2025

Current Year-to-Date
Biltmore Brevard $ 0 $ 2,500.00
Blantyre $ 125.00 $ 1,000.00
Blue Ridge $ 75.00 $ 600.00
Boylston $ 459.87 $ 3,380.70
Brevard First $ 0 $ 6,118.05
Calvary $ 1,068.55 $ 4,460.38
Carr's Hill $ 250.00 $ 2,000.00
Carson's Creek $ 150.00 $ 1,200.00
Cathey's Creek $ 218.00 $ 1,786.00
Cedar Mountain $ 200.00 $ 2,590.00
Cherryfield $ 121.66 $ 1,856.46
Church at Sapphire $ 0 $ 300.00
Cove Church $ 0 $ 0
Dunn's Rock $ 0 $ 5,518.45
East Fork $ 0 $ 2,231.91
Enon $ 300.00 $ 900.00
Faith Missionary $ 0 $ 0
Grace $ 227.46 $ 1,309.80
Hope Church Brevard $ 0 $ 0
Lake Toxaway $ 0 § 715.46
La Primera Mission $ 0 $ 0
Little River $ 1,035.50 $ 3,106.50
Middle Fork $ 200.00 $ 1,200.00
Morningside $ 165.67 $ 1,632.12
Mt. Moriah-Calvert $ 0 $ 0
New Hope $ 0 $ 0
North Toxaway $ 200.00 $ 1,500.00
Oak Grove $ 100.00 $ 900.00
Pisgah Forest $ 0 $ 6,019.29
Rocky Hill $ 0 $ 2,000.00
Temple $ 0 $ 787.50
Turkey Creek $ 500.00 $ 4,000.00
Zion $ 0 $ 778.76
Checking Interest 3 3.13 $ 31.49
Total Receipts $ 5,399.84 $60,422.87
Total Expenses $ 3,306.68 $66,525.25
2025 Budget $145,465.00
Needed Monthly to Meet Budget = $12,122.00

October is
Pastor Appreciation Month

(YZ}/ resull off
your ministry,
theey will give glory
o God.

2 CORINTHIANS 9:13 (NLT)

“Remember your leaders who taught you
the Word of God. Think of all the good
that has come from their lives, and follow
the example of their faith.”
Hebrews 13:7(NLT)

From our
Pennsylvania Partners:

Fall is here. The planters are taking all the con-
tacts they made in the summer and turning
them into Bible Studies and deeper relation-
ships. Please pray for them as they continue to
share the gospel and disciple new believers.

Please pray for -

e Mason & Bonnie in Erie, PA

e (Cam & Kara Atha at Harvest Community
Church

o Craig & Heidi in Warren, PA

e A church planter for the Muslim community
in Erie, PA
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Coming in November:

Coming in December:

e Nov. 10-11 - BSCNC Annual Meeting, Koury Center, Greensboro
e Nov. 27 - Thanksgiving, Baptist Center Closed

e Nov30-Dec.7 - Week of Prayer, Lottie Moon Christmas Offering




Social Media Ad Leads to Bible Studies, Baptisms

The phone buzzed, flashing an unidentified caller ID. The Middle Eastern pastor
deliberated before accepting the call. It wasn’t spam but a voice from the past. “I
wanted you to know I’'m now a follower of Jesus,” the caller said. “I'm attending
church and was just baptized.”

The two men had not been in contact since 2022. Even then, they were, technically, complete strangers: the
caller, a Central Asian refugee living in Germany, and the pastor, a trained digital responder for the Interna-
tional Mission Board’s digital engagement team living in the Middle East. They first met online when the refu-
gee responded to a social media ad that asked, “Do you want to know about Jesus and what He really taught?”

Brian Gossett, IMB’s creative and digital solutions team leader, said his team created the ad campaign to help
IMB workers in Germany make contact with refugees. Unlike other European countries, Germany disperses ref-
ugees throughout its country, especially to small villages. This made it difficult to talk to them or even find
them.

“It was kind of like finding a needle in a haystack, but that’s where digital engagement can shine,” Gosset said.
“We can target specific demographics and audiences, so our ad shows up on their social media feed. Digital spac-
es reach across so many physical barriers.”

This particular ad was aimed to interest Muslim background refugees who spoke Arabic and lived in a specific
region of Germany. It showed a segment from a Christian film with Jesus speaking. Those who responded could
watch more of the film and get a Bible. Trained digital responders, like the Middle Eastern pastor, responded to
questions in Arabic. The strategy is this specific for a reason — to start gospel conversations.

CJ Olivia, IMB diaspora digital engagement strategist, explained the mechanics of this type of evangelism is
not much different from going out on the street. “It casts a wide net to find where the interest lies,” she said.
“Conversations happen in a very concentrated time. As it becomes more serious, the digital responders hand off
this contact to someone local.” The goal of IMB digital engagement strategies is always to get seekers face -to-
face with a believer.

For three weeks, the refugee and pastor conversed back and forth about Jesus’ teachings. The refugee even par-
ticipated in a Zoom Bible study. When it was time to hand off this contact to someone local, the pastor lost touch
with him.

This refugee’s story may have paused, but it didn’t for others who responded to this ad. The pastor passed on
contacts to the IMB workers in Germany who physically visited the refugees and continued the conversations
about Jesus and His teachings. Through these connections, they began gathering in person for Bible study and
worship. Some in Germany were too far to make the physical trip each week but joined the local Bible study via
Zoom. A large television screen showing a grid of faces became a normal part of the fellowship.

The Middle Eastern pastor flew to Germany to help connect some of the contacts to a local team of Christians.
He’d only ever met the refugees over digital media, but he “knew” them. His time with them was like a family
reunion; some were even baptized that week. The team helped the refugees find local churches.

Sadly, though, the pastor never met the Central Asian refugee who once asked so many questions. He prayed for
the man to keep seeking answers. So, when the phone call came three years later, it was met with rejoicing.
“The time gap is really beautiful,” Olivia said, noting that digital engagement often has many outcomes like this
ad did. “It really broke the myth that if we can’t see it, it’s not happening.”

Names changed for security

9 INTERNATIONAL Sue Sprenkle
MISSION BOARD Article courtesy IMB.org



RATE THE FOLLOWING STATEMENTS ON A SCALE OF 1 (LOWEST) TO 5 (HIGHEST).

#1: People visit our church, and most of them come back.

What are visitors?

| wish! None of them come back!

| wish. A few of them come back.

| am seeing some repeat visitors.

So exciting! Many of our guests are plugging into our church!

#2: We've tried reaching out to our community, and it’s working!

We haven't focused on the community yet.

We have plans to reach out to our community, but...

We have reached out to our community, but it doesn’t seem to be working.

We have started making great repeat contacts in the community, and some are coming to
church.

We have several repeat visitors from whom we've engaged from our community.

#3: Finding enough volunteers is never a problem in our church.

We constantly struggle to find volunteers.

We have volunteers, but they are stretched too thin.

We are developing a system for volunteer recruitment but haven't made much traction yet.
Our volunteer system is really starting to take off.

The people in our church are wonderful volunteers, enabled by a robust volunteer system!




RATE THE FOLLOWING STATEMENTS ON A SCALE OF 1 (LOWEST) TO 5 (HIGHEST).

#4: We have a strong leadership pipeline.

We constantly struggle to find people who will step into leadership roles.

We have leaders, but they are stretched too thin.

We are developing a system for leader recruitment but haven’t made much traction yet.
Our leadership system is really starting to take off, and people are serving in vital roles
throughout our church.

Our church deliberately and systematically influences and develops others to become

leaders within the Body of Christ.

#5: Church members are developing spiritual maturity through discipleship,
deliberate learning, and accountability.

Our church members lack understanding of basic spiritual truths.

We have some church members who are growing and exhibiting some spiritual
transformation, but most are focused on acquiring information.

Some of our church members are moving from head knowledge to their hands, then
to their hearts, and are building habits that produce growth (spiritual maturity) in their
lives.

Our church has a discipleship system, which regularly engages members and invites
them to continue moving forward in building healthy discipleship practices.

The people in our church are disciple-makers who lead others to become and know
how to follow Christ.

TABULATE
YOUR SCORE

My total:

SCORE 0-5: My church is stuck. Spiritual break-through is needed with a significant
Our church is stuck! organizational renewal or a complete replanting process.

SCORE 6-10: My church is struggling and has normalized the feeling. Though we have hope,
Our church needs a shovel. | We are not ready for change. Spiritual breakthrough is needed.

SCORE 11-15: My church is no longer strong, but feels stuck. Even though the leaders know
Our church is the mission is not hitting on all eight cylinders, we want to fix it. We want
losing traction change and are hungry to learn. We are asking for help.

SCORE 15-20: My church is strong but has the potential to be stellar. Effective ministry
Our church needs to continues with stability, and there is some innovation, but passionate culture of
reorient the wheel mission has cooled off a bit. We want help to focus on the right direction again.

SCORE 21-25: My church is stellar with relationship to the mission. There is overall health,
Our church is leadership trust, external focus, demonstrated disciple-making and ministry

; ; innovation.
in alignment.




ITEMS TO COLLECT

Each zippered backpack should
include:

1) ITEMS OF NEW WARM
CLOTHING including a winter cap,
gloves, 2-3 socks, and scarf

2) METAL POP-TOP CANS OF
FOOD (3-4 cans) such as ravioli,
tuna, beef stew, vegetables, fruit

3) At least one or two NEW, AGE-
APPROPRIATE TOYS Examples:
small cars, balls, dolls, small
stuffed animals, puzzles, jump
rope, sidewalk chalk, Slinky, card
games, Legos, other (no toy
weapons, please!) For older youth
category, substitute appropriate
item for toy. (See website for
suggestions).

4) HYGIENE ITEMS including
toothbrush, soap, washcloth,
brush /comb, full-sized shampoo
toothpaste, deodorant (please fit
these items into a one-gallon
Ziploc bag so they will not leak).

5) FRESH, WRAPPED CANDY (no
chocolate please, as it may melt —
and no peanut products please
due to allergies)

6) A CHILDREN’S or YOUTH
BIBLE (no particular version is
required) This is the most

important thing that goes into the
pack! Please include!

7) A COPY OF THE CHRISTMAS
STORY (downloadable and
printable pdf found on website)

For more information contact

BAPTISTS ON

MISSI@E)N

Mark Abernathy
mabernathy@ncbaptist.org
919-459-5607

More information and specific
details available on our ACO

webpage at:
www.baptistsonmission.org/aco

2025 Appalachian
Christmas Outreach

Appalachian Coalfields Ministry, sponsored by Baptists on
Mission, seeks to meet the physical and spiritual needs of people living in the
Appalachian Area. One of the greatest ministry needs in this area occurs at
Christmastime. We are calling on churches statewide to respond to this need
through Appalachian Christmas Outreach in 2025.

GOAL and COLLECTION DATE:

The statewide goal is to collect 24,000 backpacks of items to be distributed
to Appalachian children in areas of need in late November and December of
2025. The state-wide collection day for 2025 is Saturday, November 1 from
9am to noon. Thirty plus collection sites will be set up across the state for
churches to bring their backpacks to. Specific sites will be listed on the
Baptists On Mission website in September. We encourage churches to
begin collecting and filling the packs early — and throughout the year.

AGE GROUPING and LABELING.

Each backpack should be labeled boy or girl as well as the appropriate age.
Age groupings are 4-7, 8-10; 11-14; and 15-17 Due to labels falling off in
previous years, we use a ribbon system for labeling the backpacks. A royal
blue (or similar) ribbon will indicate a boy’s backpack. A pink ribbon will
indicate a girl’s backpack. In addition, a yellow ribbon will indicate that the
backpack is for ages 4-7, a green ribbon for ages 8-10, a red ribbon for ages
11-14; and a white ribbon for ages 15-17.

Please prepare each backpack as you would for your own child or
grandchild, with new items, not used. Please include items from each
category listed to the right. Please do not neglect to put in a Bible! This
may be the only Christmas present this child receives, and will be a witness
of Christ's love.

“Your participation will mean so much and may make an eternal difference in a child’s life!”




